
Our growing company is searching for experienced candidates for the position of
VP, analytics. We appreciate you taking the time to review the list of qualifications
and to apply for the position. If you don’t fill all of the qualifications, you may still
be considered depending on your level of experience.

Responsibilities for VP, analytics

Support internal and external client analytic teams to insure that resource
intensive efforts are solving exact client problems with complete and ideal
scalable solutions
Facilitate the design, execution, and testing of portfolio analytics through
Aladdin tools with clear specifications to developers and financial modelers in
continued efforts to broaden equity, fund, alternative, and fixed income
analytics
Communicate to senior management and key project stakeholders the dates,
issues, risks and status of projects
Collaborate closely with our VP of Data Monetization on identifying internal
metrics, benchmarks, and analytics that may have commercial value
Maintain program/client case records updated on a periodic basis to report
progress and escalate as needed
Become a Subject Matter Expert (SME) in fraud and chargeback monitoring
programs and its requirements (Visa and MasterCard)
Actively engage and interact with internal (account management, legal, credit
and other internal stakeholders) and external entities (clients, Visa,
MasterCard, vendors)
Review existing processes to optimize initiatives to track and report
compliance progress
Identify clients at risk of meeting program thresholds and determine
proactive actions to reduce to risk of meeting program thresholds

Example of VP, Analytics Job Description
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Qualifications for VP, analytics

Strong academic background (BSc in Computer Science or IS-related
disciplines is beneficial)
Establishes and maintains communications process with clients, digital and
offline media teams, for each piece of business within the team
Links communication to audience’s concerns and perspectives
Moves audience to desired action through clear and persuasive delivery of
information
MBA in marketing and/or advanced statistics a plus
10+ years of experience in analytics field(s)


