
Our company is growing rapidly and is searching for experienced candidates for
the position of senior manager brand. Please review the list of responsibilities and
qualifications. While this is our ideal list, we will consider candidates that do not
necessarily have all of the qualifications, but have sufficient experience and talent.

Responsibilities for senior manager brand

Drive retail product positioning and competitive selling strategies for the
brand, provide leadership in achieving the committed market share, revenue,
and margin of the product
Direct the forecasting and analysis of the ongoing business, report monthly
results on the brand, and oversee the identification of key segment business
drivers, priorities, and growth opportunities
Establish marketing strategies for the brand, including pricing strategy,
distribution channel management, sales development, tactical plan
development and execution
Representing the product brand team Germany in the international region
and ensure alignment with international strategy
Work with UEG team members to develop comprehensive integrated
marketing, promotion and event programs that include strategic planning
and built-in metrics
Actively participating in all departmental activities meetings, recruiting
initiatives, extra-curricular committees
Manage the A&P spend, demonstrating agility and flexibility in adjusting to
changes as and when required, yet planning spend at a detailed level
Oversees review of quantitative analyses and high-margin forecasts
Collaborates with Sales, Operations and Finance to develop cost structure to
meet brand margin
Partners with R&D, Packaging design and Ops on production scheduling

Example of Senior Manager Brand Job Description
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Minimum 5 years consumer marketing experience, with a minimum of 3 years
traditional brand management experience is required
Experience with consumer durable goods, and/or consumer packaged goods
is preferred
The healthcare environment and evolving landscape
Marketing experience, ideally a diverse blend of healthcare and other
industries (consumer, media)
Position requires domestic travels within Ecuador
A demonstrated ability to influence cross-functional and senior management
to impact decision-making is required demonstrated track record in
identifying winning consumer insights, growth opportunities, and priorities


