Example of Product Manager, Marketing Job

Description
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Our company is growing rapidly and is hiring for a product manager, marketing.
Thank you in advance for taking a look at the list of responsibilities and
qualifications. We look forward to reviewing your resume.

Responsibilities for product manager, marketing

e Support event including determine demo strategy, content, and develop
scripts

e Maintain and provide competitive intelligence

¢ Review and survey market trends and market leading and new coming
players

e Engage with analysts and media (formal and non-formal) for creating brand
and product awareness

» Develop business case, prioritize markets for target investments

 Build and evolve go-to-market strategy and plans based on market trends,
competitive landscape, customer needs, and user feedback

o TAM Analysis, prioritize markets for target investments and guide and
influence pricing models

e Own global responsibility for entire lifecycle of Safety non-contact switches

e Determine the total global market available market for your product lines

e Reporting to the Director of Product Marketing for Rescue, this role will be
crucial in growing and evolving the Rescue business through the strategic
development and execution of product and vertically segmented go-to-
market plans

Qualifications for product manager, marketing

e 3-5 years of experience in Product Marketing or directly relevant role in



Strong understanding of the digital, mobile, programmatic, ad ecosystem and
emerging technologies with the use of ‘big data’

Experience analyzing products, customers, market dynamics and
opportunities

A natural market driven approach to stay in close contact with clients and
stakeholders

Self-motivated, proactive, efficient multi-tasker with a good sense of humor
Ability to shift focus on short notice pending market/ sales needs



