
Our company is hiring for a portfolio product manager. Please review the list of
responsibilities and qualifications. While this is our ideal list, we will consider
candidates that do not necessarily have all of the qualifications, but have sufficient
experience and talent.

Responsibilities for portfolio product manager

Develops a regional sales and marketing plan (SMAP) that defines market
development, marketing activities, promotional strategies, and related sales
objectives
Develops and executes competitive strategies based on thorough market
intelligence and analysis
Sets annual budgets and quarterly projections in collaboration with the US
Marketing Team and Functional Leaders, in accordance with the S&OP
process
Support the Global Product Development System (GPDS) process and is
accountable for completion of respective marketing deliverables, pre and
post-commercialization across the product launch lifecycle
Responsible for post-market surveillance across the product lifecycle,
including the monitoring of product complaints and participation on QA
teams
Effectively partner and collaborate with regional Sales Leader, Clinical and
Scientific Affairs, Business Development, Supply Chain Management, Quality,
Regulatory and other functions to ensure development and execution of
comprehensive marketing and product strategy
Identify and maintain strong relationships with key opinion leaders,
customers, instrument companies, professional associations, external
partners and advisory boards

Example of Portfolio Product Manager Job
Description
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Interacts with leadership, sales, R&D, Quality, Regulatory, Manufacturing,
Supply Chain

Qualifications for portfolio product manager

Work closely with investors/portfolio managers and sales teams in a wide
variety of client channels (retail, institutional, sovereign, Private Banks) to
raise the profile, market and support the full range of Global Equity products
Liaise with key decision makers, and global colleagues, monitor general
market direction/product mix to provide strategic input for product
development decisions, in line with the New Product Development
framework
A Bachelor's degree in Marketing, Business or related field preferred or
equivalent work experience
Knowledge of subject matter preferred
BA/BS degree is required with preference for degrees in Computer Science,
Engineering, Business or related fields
Demonstrated experience in the area of metrics, data analysis, and reporting,
including relevant experience supporting the definition, creation, analysis,
and implementation of KPI's and metrics for projects, programs, and
portfolios with a PMO or related environment


