
Our company is looking for a new store opening. We appreciate you taking the
time to review the list of qualifications and to apply for the position. If you don’t
fill all of the qualifications, you may still be considered depending on your level of
experience.

Responsibilities for new store opening

Contribute towards the store success by delivering an exceptional level of
customer service
Maintain high standards of product availability and merchandising
Dealing with customers questions and make sound and timely decision
Collaborate and implement a marketing strategy as an extension of the
global marketing platform, inclusive of budget and program calendars, to
support NRO and company goals
Implement a marketing strategy to drive brand awareness and traffic in
support of NROs, relocations and renovations
Serve as liaison between NRO, marketing and operations teams and other
departments
Collaborate with the national marketing team to create and utilize resources
across various channels for NRO promotion, such as social media, public
relations, mobile, direct, advertising, research, design, and production team
members
Partner with local field marketing and operations teams to plan and execute
events, programs, and partnerships to actively promote NROs
Work with local field marketing and operations to schedule fundraisers,
promotions and currency distribution with key community partners to support
the NRO
Align efforts with regional team members from other departments including
finance, IT, facilities, operations, recruitment, NRO and training
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Detail oriented, self–starter, able to take on and complete tasks
Ability to work towards sales targets
Working knowledge of retail practices and procedures
Experience with Outlook, Excel, PowerPoint, and retail store systems
Ability to perform complex analysis, quantify results and recommend
appropriate action based upon conclusions
Occasional travel to new stores to assist with new store setup


