
Our innovative and growing company is hiring for a marketing strategy. We
appreciate you taking the time to review the list of qualifications and to apply for
the position. If you don’t fill all of the qualifications, you may still be considered
depending on your level of experience.

Responsibilities for marketing strategy

Collaborates with business and sales leadership, marketing resources, and
internal and external experts to design a viable marketing plan that includes
strategies for positioning, go-to-market, lead generation, customer
engagement, cross-sell/upsell, and customer lifecycle management that will
differentiate and drive growth
Partners with Field Marketing to ensure the activation of the Segment
Marketing strategy at the local level
Provides strategic direction to supporting marketing and campaign teams in
order to develop/refine marketing ideas, concepts, and tests
Utilizes market intelligence to understand market segmentation and
competitive analysis to develop strategies and measure results
Work closely with Director, Market Strategy to set strategic goals/objectives,
defines processes for market strategies, and establish measurement
standards
Evolve the TV marketing strategy based on performance against key
benchmarks and engagement goals, and develop updated marketing
strategies for radio, print and digital media types
Develop a dashboard for each campaign to analyze the impact of marketing
activity on donated media and detections, and develop customized
marketing plans tailored to each campaign individually
Develop a strategic marketing vision for the assigned segment(s) and
product(s)
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Analyze program results to identify adjustments to marketing plans

Qualifications for marketing strategy

Minimum of 10 years business experience within marketing strategy
development and campaign execution
Ability to influence business partners to drive business results
Customer-centric philosophy
7+ years of related work within Marketing & Communications and/or
Strategy Consulting
Previous experience as a people manager and ability to build partnerships
with stakeholders in other areas of the company
Ability to build and manage a marketing budget


