
Our company is growing rapidly and is looking for a marketing agent. To join our
growing team, please review the list of responsibilities and qualifications.

Responsibilities for marketing agent

New product go-to-market strategy and execution
Interface with assigned vendors, their executives and by providing marketing
direction pertaining to assigned accounts marketing plans
Provide internal programmatic marketing support by understanding vendor
objectives and recommending an appropriate mix of marketing programs
Write for your audience through master agent communications
Plan, develop, deliver, evaluate, and report on a statewide educational
program focused on beef and forage economic needs of clientele groups
Develop and update enterprise budgets to assist producers in analyzing the
profitability and sustainability of beef cattle and forage agricultural
enterprises
Provide leadership in the development of extension educational programs
and participate in educational programs in various functions such as a
planning team member, coordinator, speaker, moderator
Provide training in beef cattle and forage economics for extension agents and
extension specialists, and actively work with statewide teams of faculty to
educate stakeholders and the public about beef cattle and forage economic
issues
Establish a standing as an expert resource and point-of-contact for advanced
clientele, industry-related businesses, and governmental agencies, while
supporting, strengthening, and participating in county-based extension
programs
Work in cooperation with the faculty from the Food and Resource Economics
Department, the Department of Animal Sciences, Agronomy, and Soil and
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Qualifications for marketing agent

Ability to establish and maintain cooperative working relationships with
internal/external customers
Must be able to work a flexible schedule to include nights, weekends,
holidays, approved overtime and alternative schedules or shifts as requested
by management
Must be fluent in Microsoft Office
Travel 60% (majority in Manhattan and Brooklyn)
Takes initiative and able to execute a vision
Experience in sales and marketing techniques preferred


