
Our company is growing rapidly and is looking for a manager, integrated
marketing. Please review the list of responsibilities and qualifications. While this is
our ideal list, we will consider candidates that do not necessarily have all of the
qualifications, but have sufficient experience and talent.

Responsibilities for manager, integrated marketing

OOH and events expertise to build awareness of Firefox
Conceptualize, develop, write, and execute integrated marketing programs
and presentations that meet the objectives of endemic and non-endemic
advertisers (e.g., customized programs, digital initiatives, advertiser and/or
signature brand events, in-book special sections)
Manage the execution of complex, multi-faceted marketing programs and
added-value initiatives
Develop and manage production of in-book special sections with
clients/agencies, the Art Department and freelance writers/designers
Collaborate and communicate with internal project teams including Sales,
Account Management, Research, and Art, with clients and agencies, as
needed
Spearhead the pre and post-sale management of custom advertiser solutions
for key account categories including but not limited to Beauty, Fashion, CPG,
Consumer Electronics, and Pharma
Work closely with Group Advertising Directors and counterparts across the
company to collaboratively deliver innovative, client-specific concepts that
win business
Lead the execution of multi-brand, multi-platform integrated marketing
programs for top clients
Collaborate with the Creative Services team to fine tune ideas and deliver the
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Actively identify and nurture relationships with third-party promotional and
marketing partners to help enhance concepts

Qualifications for manager, integrated marketing

4+ years marketing experience with an emphasis on custom marketing
solutions
Ability to prioritize varying demands, set deadlines, and multitask
5+ years of experience in fields of integrated marketing including sales
support, brand management, channel and partner marketing, digital
marketing, CRM, and marketing communications
Experience with a technology/aviation company is a significant plus
Brand management experience a plus
Must be able to contribute ideas in a creative atmosphere


