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Our growing company is looking to fill the role of manager global supply chain.
We appreciate you taking the time to review the list of qualifications and to apply
for the position. If you don't fill all of the qualifications, you may still be considered
depending on your level of experience.

Responsibilities for manager global supply chain

 Provides financial leadership to Transportation Management through analysis
and guidance on all financial aspects of the business, goals, and objectives

e Oversee, and contribute to preparation of monthly forecasts and month-end
close projections variance analysis to articulate cause of change

e Oversee development of the Annual Budget for Outbound Transportation
and Domestic Inbound

o Define, capture and monitor Key Performance Indicators for Transportation
costs

e Manage and execute financial performance reporting

e Provide value-added financial analysis to support Logistics and Brand
operating decisions

e Develop cost models which depict impact of service level agreements and
selection of options (delivery frequency, accessorial charges)

» Develop and pursue opportunities to improve and innovate with relation to
financial modeling tools

* Participate in evaluation and implementation of relevant processes or systems
to capture and monitor transportation costs at the appropriate level

 Leads the financial analysis teams in development and execution of annual
operating plan

Qualifications for manager global supply chain



Master’s Degree In Statistics or equivalent in Business Administration or
related supply chain management field is preferred

Devleops inventory strategies to determine cost effective use of inventory
investment

Oversees planning processes

Demonstrated ability to drive process design efforts and execute supporting
analysis

Demonstrated ability to think strategically and frame new and complex issues
— articulate strategic choices and help focus the organization on the most
critical and value-added activities

Foster new ways of thinking and working with brand teams



