
Our company is growing rapidly and is hiring for a downstream marketing
manager. We appreciate you taking the time to review the list of qualifications and
to apply for the position. If you don’t fill all of the qualifications, you may still be
considered depending on your level of experience.

Responsibilities for downstream marketing manager

Identifies market opportunities, develops, implements and manages solutions
related to infusion solutions and services
Responsible for managing a comprehensive product roadmap and life cycle
for assigned products, including product introduction, transition, and
sunsetting
Develop solution messaging and positioning that will differentiate products in
the market and identify how they address customer needs
Develop and deliver sales tools and training to support these programs and
messaging
Communicate effectively with internal and external customers to ensure
everyone understands the direction of the business
Provide product and market expertise for events such as conferences,
tradeshows, webinars and seminars (including ability to travel to these
events)
Assist with the financial/sales/supply chain forecasting processes, other
operationally related issues
Create a portfolio of effective marketing tools, targeting Heart Teams
referrers and patients
Become the product expert to serve as a clinical and functional advisor to
external and internal customers
Develops relationships with key opinion leaders to help understand how to
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Qualifications for downstream marketing manager

Strong knowledge of current US healthcare landscape
Must have excellent communication, presentation and writing skills and be
comfortable communicating across various levels of stakeholders from
executive suite to departmental representatives
Excellent written and spoken communicator, responsive, persuasive, and
polished
Must be able to manage customer expectations, and possess excellent
organizational skills with the flexibility to readily adapt to change
Demonstrated experience successfully leading large teams and cross
functional teams
Demonstrated success with customer campaigns and market shaping
activities


