
Our innovative and growing company is looking for a director, marketing &
communications. We appreciate you taking the time to review the list of
qualifications and to apply for the position. If you don’t fill all of the qualifications,
you may still be considered depending on your level of experience.

Responsibilities for director, marketing & communications

Create marketing/PR activities that will allow GTRI to cultivate and enhance
meaningful relationships with targeted, high-level external audiences,
including the media and key influencers
Gather and synthesize market trends in higher education and sponsored
research
Actively engage, cultivate and manage news media and external relations to
ensure coverage of GTRI’s innovative projects, programs, special events, and
announcements
Oversee the day-to-day operations of the marketing/communications
function including budgeting, planning, and staff management
Measure awareness and strength of the GTRI brand and programs with a
focus on increasing visibility and size of its various research programs across
key stakeholder audiences
Lead and coordinate with GTRI staff in marketing/communication of various
programs within GTRI
Coordinate and collaborate with various staff outside GTRI on various
marketing/communication/PR tasks and projects
Develop and effectively manage a social media strategy and presence for
GTRI
Manage the development of content and user interface for GTRI’s intranet
(WebWISE)

Example of Director, Marketing & Communications
Job Description
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Qualifications for director, marketing & communications

Develop materials and messaging supporting the School’s mission and values,
leveraging university, professional and consumer media attention
Support dean and other School leaders in achieving the objectives of the
School through a broad range of tactics targeting various audience groups
Strategize with School leadership in the development of pivotal partnerships
and collaborations that position the School as a national leader
Manage School website and the required support relationships
Position the School as a national leader in clinical pharmacy, regulatory
science (global), health policy and economics and pharmaceutical
development through persistent and consistent messaging across all formats
Develop long and short-term communications plans in support of the School’s
objectives and vision


