
Our innovative and growing company is looking for a digital marketing analyst. We
appreciate you taking the time to review the list of qualifications and to apply for
the position. If you don’t fill all of the qualifications, you may still be considered
depending on your level of experience.

Responsibilities for digital marketing analyst

Providing in-depth analysis of site performance and customer experience
using various data sources
Synthesizing clear interpretations with respect to findings and report on
recommended actions as appropriate to improve ROI, key user activities, etc
Assisting in the Digital Strategy's effort to influence internal stakeholders at
all levels of the organization to take action based on insights generated
Helping to evaluate business goals and objectives from multiple business
teams and develop measurement strategies to allow individuals and teams to
measure success
Managing the reporting and analysis of A/B and multivariate tests
Assist the businesses in development, analysis, measurement, optimization,
and attribution strategies for all consumer facing paid and owned channels
(including, but not limited to, email, websites, social, ) based on their business
objectives
Perform digital audits to identify gaps in website tagging, tracking,
retargeting, functionality, reporting, and analytical capabilities
Work with the business intelligence team to perform and present adhoc,
multi-channel, and multi-touch (content) reporting and analysis across all
sources
Provide innovation, gather requirements, and deliver advice to the businesses
to enhance the use of existing digital solutions to support the businesses
goals and their CRM and CEM strategies
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Qualifications for digital marketing analyst

Bachelor’s degree in IT, Business/Marketing, Quantitative Analysis, Statistics
or MIS
Work well independently collaboratively with a team
3 years’ experience with Adobe Analytics (Site Catalyst, Discover, Test &
Target), including configuring website analytics platform, providing analysis
and interpretation of website statistics, and customer report/dashboard
design
Demonstrated analytical ability with digital measurement, particularly with
complex and abstract business problems
A data-driven inclination for web testing design and interpretation, including
development of Multivariate and A/B testing, conversion rate optimization,
and personalization strategy
Bachelor’s degree in Digital Marketing, Statistics, Computer Science or
relevant discipline


