
Our growing company is hiring for a corporate relations. We appreciate you taking
the time to review the list of qualifications and to apply for the position. If you
don’t fill all of the qualifications, you may still be considered depending on your
level of experience.

Responsibilities for corporate relations

Raise awareness of key company programs and initiatives aforementioned
subsidiaries by creating and implementing effective communication
strategies, securing positive press coverage and by mitigating and or
eliminating negative press
Maintains timely & professional communication with the SVP, Executive
Directors and other internal and external customers
Providing organizational and preparatory support for the bank’s annual
meeting of shareholders, such as maintaining task lists and timetables,
preparing documents for shareholders and regulators
Leading the bank’s annual “e-delivery” project (for electronic communications
with shareholders, including employees in various plans), working with
lawyers, service providers and business partners within the bank
Managing service provider relationships and accounts for the team, including
preparing and managing budgets, and reviewing service levels and terms
Preparing and facilitating the completion and analysis of annual
questionnaires for the bank’s directors and executive officers
Preparing and submitting regulatory and public company filings and reports,
both domestically and internationally
Assists in the direction of the PR-related activities for regions around the
world, with close attention to consistent message development, and reactive
media engagement
Acquire companies as sponsors and/or teams for the annual Heart Walk &
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Develop a relationship plan and implement cultivation strategies for all
current and prospective customers to reach their highest level of revenue
potential and mission activity involvement

Qualifications for corporate relations

Crisis communications experience, working closely with senior management,
legal and media
Ability to identify innovative and distinctive story ideas and place them
proactively in key media
6 or more years of hands-on experience in communications and program
delivery in a corporate or nonprofit/NGO setting
Bachelor’s degree with emphasis in Business, Marketing, Management,
Health Promotion or related fields
Strong expertise in written and oral communications including thorough
knowledge and command of business English, along with a minimum of five
(5) years’ experience developing and delivering presentations to both large
and small groups
Must be able to travel at least 50% of time, including overnight stays


