
Our growing company is searching for experienced candidates for the position of
corporate marketing. Please review the list of responsibilities and qualifications.
While this is our ideal list, we will consider candidates that do not necessarily have
all of the qualifications, but have sufficient experience and talent.

Responsibilities for corporate marketing

Assists in compiling reports, data for special projects and requests from the
field as needed
Transformational thinker and leader
Represent the UK region to the wider EMEA leadership team, the global
marketing team
Be the marketing team’s first point of contact for reporting and analytics to
drive successful KPIs, ROI and overall marketing effectiveness reporting
leveraging technologies such as Salesforce.com, Marketo, Tableau and Adobe
Analytics (Omniture)
Run deep-dive analyses to help answer specific business questions
Be the resource and navigator for operational questions
Drive program scoping, documentation and training for new marketing
programs
Drive improvements in the business and systems as they align to stakeholder
leadership’s goals by collaborating with cross-teams, including IT, BI, to
implement system & business behavioral changes
Effectively incorporate insights into development of strategic B2B and B2C
marketing plans, programs and communications to drive Corporate Account
Channel revenue and market share
Plan, develop and implement different types of digital projects such as
websites or mobile application design and development, digital marketing
campaigns, email marketing
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Travel required around EMEA and occasionally the United States
A passion for both virtualization technologies and solutions
Demonstrated ability to successfully work across multiple cross functional
teams with influence to ensure the desired outcome
BA in Marketing/BS in Computer Science or related technical degree required
Bachelor’s degree required, preferably in communications, English or related
field
3+ years of experience and demonstrated skills in developing and delivering
communications strategies in a large organization


