
Our innovative and growing company is searching for experienced candidates for
the position of content strategy. If you are looking for an exciting place to work,
please take a look at the list of qualifications below.

Responsibilities for content strategy

Report to the VP/Editorial Director of the Foundry
Manages team responsible for maintaining master metadata for publishing
plans across all imprints
Gain a comprehensive context for content strategies by analyzing a range of
information in great detail, including demographics, existing analytics and the
market for the client's product to advance the formation of the client’s
approach to digital content creation and publication, with a focus on editorial
excellence, publishing excellence and audience development
Ensure all content is on-brand, consistent in terms of style, quality, tone of
voice and is optimized for search and user experience across all publishing
channels including but not limited to digital, social, mobile, video, print and
in-person
Translate brand needs into sound recommendations for content strategy,
plans, and tactical execution to improve the client’s connection to its
audiences
Manage needs-based content strategy and production for client's website
and owned channels
Assist in the management of the development, delivery and promotion of
content to build brand and drive loan origination growth
Coordinate strategy development, business case development, briefing
marketing/creative teams, managing the various projects required,
communicating with stakeholders, and driving marketing best practices and
new marketing trends, with a dedication to content
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creative production, approvals, storage, delivery and promotion
Coordinate delivery of content to a variety of marketing mediums including e-
mail, website, direct mail, social, mobile, physical locations, and call center to
deliver results and growth within the customer base

Qualifications for content strategy

Avid consumer of TV and Movies
2-5 years of experience in a top management consulting firm, investment
bank, private equity, hedge fund, and/or media/entertainment/tech company
in a strategy/business development/analytical role
High aptitude and enthusiasm for complex problem solving utilizing financial
modeling and analysis, including strong Excel skills
Familiarity with statistical concepts and analysis
Adept at writing, facilitating and presenting analyses
Minimum 10+ years of experience in digital media and marketing at an ad
agency, on the client side, or with a media company


