
Our company is hiring for a consumer retail. If you are looking for an exciting place
to work, please take a look at the list of qualifications below.

Responsibilities for consumer retail

Drive the goals, strategic direction, and roadmaps for new and existing
products globally
Drive innovation and prototyping process to perfect and scale products
successfully
Manage development of training curricula & approaches appropriate to the
needs of the target group – AICs, OEMs, System Builders, Retail Associates,
Consumers
Assess needs and manage development of a variety of printed and digital
training materials
Work closely with all Channel & Sales Team members to ensure that programs
are scheduled into the overall execution plans and that logistics to support
events are planned and managed effectively
Develop, maintain and leverage deep account knowledge and BDM
relationships in assigned accounts in close cooperation with the Pod
members and Account Executives (AEs)
Develop and quality control the business priorities and industry
solution/section in the assigned account plans based on the solution sales
plan (with AE) and land Cloud and Enterprise Industry Solutions
Drive orchestration of technical resources including the Solution Architects +
Worldwide Sales Managers + Solution Architects + Engineering/Services at
the assigned accounts to drive the full cycle from sales through deployment
and consumption
Have industry knowledge/expertise, locally recognized in high demand by the
Account Team units’ engagements
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Qualifications for consumer retail

Creative flair both in generating ideas and execution
Team player who is also on independent thinker and creator
Able to work flexible hours including some nights and/or weekends based on
business need
A working knowledge of direct to consumer eCommerce in Asia on multiple
platforms including Tmall, JD, Amazon, and Suning is required
Brand licensing experience, a sound understanding of brand management,
and experience with youth brands is preferred
Bi-lingual Chinese and English is required


