
Our company is looking to fill the role of client marketing manager. If you are
looking for an exciting place to work, please take a look at the list of qualifications
below.

Responsibilities for client marketing manager

Work on marketing projects and product launches
A strong team player with excellent interpersonal and team building skills
Work with Director of Marketing, Client Strategies and Personal Lending to
lead the development and implementation of a 12-month marketing plan that
addresses the unique needs of the various products for the Segment, in
support of the Business Unit objectives in addition to developing and
exectuing marketing strategies and tactical plants as needed
While continuously looking for opportunities to innovate develop &
implement multi-channel, multi-media integrated marketing programs
Leverage the expertise of the cross functional team to develop and
continuously improve an “always-on” marketing campaign approach (365 day
Search Engine, Public Relations, Social Media and Advice Centre Calendar)
Lead the development of strategic initiatives and partnerships that grow the
overall business unit results
Effectively manage the development of the team member(s) and creates a
culture of recognition and appreciation, transparency and leadership
authenticity where the team member(s) can succeed and excel
Actively and collaboratively works with our internal partners to ensure that
programs are planned within appropriate timelines, resources are efficiently
leveraged and detailed campaign measurement plans are implemented
Ensure campaign measurement and analytics processes are in place to
provide response, insight and continuous improvement

Example of Client Marketing Manager Job
Description
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Qualifications for client marketing manager

Must be comfortable delivering presentations to a variety of internal and
external audiences
Microsoft Office knowledge – advanced user preferred
Up-to-date with the latest trends and best practices in digital marketing
Experience working with agencies in development of creative briefs,
managing the creative process, a creative eye with keen attention to detail
Support campaign measurement, assessment, and continuous response
alignment
Strong ability to manage relationships with internal partners and external
agencies


