
Our growing company is searching for experienced candidates for the position of
business intelligence reporting. We appreciate you taking the time to review the
list of qualifications and to apply for the position. If you don’t fill all of the
qualifications, you may still be considered depending on your level of experience.

Responsibilities for business intelligence reporting

Be driven by results and so being able to measure outcomes from the work
carried out in the team will be critical
Ability to understand disparate production systems and business reports
Extract data from various sources such as database systems, raw data files
and existing reports
Define, monitor, and report key CB wide management metrics
Develop an on-demand metrics portal for senior level stakeholders
Define standards and establish best practices for the design, development,
control, and support of management reports and dashboards developed
throughout global MR&A team
Drive continuous research & development towards production of reports that
are best in class and cutting edge
Collaborate with partners in finance, ad sales and operations to understand
the direction of the business to define analytical and reporting needs and
translate those into functional requirements
Develop an expertise in our advertising systems and operations, such that
you develop strong intuitive understanding of how to better serve our
business partners
Identify data gaps in our advertising data warehouse and partner with
information technology to define technical requirements to close those gaps

Example of Business Intelligence Reporting Job
Description
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Knowledge of Microsoft SQL Server environment
Experience working with very large data sets (ideally, petabyte scale)
Ability to architect, engineer and implement complex data models and
database solutions that can support cross-functional reporting and analytics
across multiple products
Expert knowledge in data warehouse modeling and methodologies
Demonstrate resilience managing a wide variety of issues and cross-team
dependencies in a fast-paced environment
Experience in Ad-Tech or similar digital marketing space a plus


