
Our growing company is looking for a brand marketing manager. Please review
the list of responsibilities and qualifications. While this is our ideal list, we will
consider candidates that do not necessarily have all of the qualifications, but have
sufficient experience and talent.

Responsibilities for brand marketing manager

Identifies obstacles to brand growth
Act as the primary support for the Director of Brand Architecture through all
aspects of brand architecture, product architecture, naming strategy and
brand governance
Assist the Director of Brand Architecture in the project management of all
initiatives within the team through project plans, timelines and any necessary
briefing materials to inform the rest of the organization on project status
Keep projects on track through clear task lists, issue tracking, status reports,
and meeting notes, escalating issues as appropriate
Assist in managing scope and timeline of all agency deliverables and projects
Assist in development of PowerPoint presentations/recommendations
Partner with Marketing Activation, Merchants, Store Operations, Digital,
Creative, Visual, Procurement, Campaign, Project Management and other
business units to develop, manage and lead effective marketing programs
Develop brand strategy and evolution of the resort brand, seasonal
campaigns
Oversee development of an annual Creative and Content production plan
Direct schedule, track KPIs, direct creative fulfillment from vendors and
optimize to performance

Qualifications for brand marketing manager

Example of Brand Marketing Manager Job
Description
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Identify new candidate channels to assess and prioritize program needs
based on business requirements and work with the global team to develop
the business case for new initiatives
Work to develop a global repository for all employee branded materials
including marketing and digital images
Experience creating and implementing large-scale communication or
branding strategies
Bachelor’s degree in an applicable discipline such as Business or Marketing or
Human Resources, advanced degree (MBA or other applicable advanced
degree) is desirable
Multiple years of experience in brand management, either in business or
recruiting marketing


