
Our growing company is looking for an assistant director marketing. To join our
growing team, please review the list of responsibilities and qualifications.

Responsibilities for assistant director marketing

Ensure that each calling shift is adequately staffed with student callers and
supervisors in accordance with the needs of the Telefund program
Direct the development and execution of marketing and business strategies
and tactics
Leverage consumer market and competitive intelligence to create an
engaging customer experience platform
Identify best practices and efficient repeatable processes
Provide business leadership to Retirement and Investor Services as needed
Makes significant contributions to the definition, design and implementation
of FAC marketing and public relations plans, which could include branding
Develop and execute a strategic and integrated digital content social media
strategy to grow the UMass Fine Arts Center's(FAC) online, e-mail, social
media, and new media marketing activity
Coordinate with internal and external constituents to manage the review and
approval process for all electronic and print communications
As requested by central developments executive director of annual giving,
directors of annual or associate directors of annual giving to meet the goals
of the department
Coordinates with Golden Hurricane Sports Properties (Learfield) regarding
sponsor promotions, game day sponsorship elements and assists with
sponsorship fulfillment responsibilities and execution

Qualifications for assistant director marketing

Example of Assistant Director Marketing Job
Description
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Demonstrated skill and knowledge in a variety of computer programs,
including design programs (InDesign, Photoshop) and content management
websites
Existing knowledge of ticketing software, NeuLion preferred
Must demonstrate high energy, flexibility with schedule, and demonstrated
problem solving skills
Strong commitment to customer service and demonstrated ability to work
effectively with a variety of groups, including administrators, coaches,
students, staff, community members, and fans
Bachelor’s degree in Sports Management, Business or related field or
equivalent experience required
Knowledge and experience with Conference Programmer or other major
assignment management system


