
Our company is searching for experienced candidates for the position of
advertising director. Please review the list of responsibilities and qualifications.
While this is our ideal list, we will consider candidates that do not necessarily have
all of the qualifications, but have sufficient experience and talent.

Responsibilities for advertising director

Establishes, modifies and enforces operational deadlines
Lead the development and coordination of University advertising campaigns,
both traditional and digital, ensuring cohesive branding and messaging
throughout
Coordinate university-wide marketing calendar and manage all components
of campaign development, implementation and measurement
Monitor and measure campaigns to leverage insights to improve marketing
effectiveness
Oversee the University web site team and ensure web content is brought up
to date
Manage agencies and freelancers to ensure traditional and digital marketing
objectives and promotional materials, including video campaigns, are met
Working with an outside agency, develop revenue-generating opportunities
through advertising sales and sponsorships, which comply with University
values, standards and culture
Leads internal team of graphic designers, copywriters, video and photo
editors, responsible for the creation and production of all Kellogg marketing
materials, including print, digital, and video
Serves as primary contact for communications with the Office of Prescription
Drug Promotion (OPDP) for assigned products, including responsibilities for
the timely preparation and submission of promotional materials under cover
of FDA Form 2253
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Qualifications for advertising director

Experience creating, managing and operating within a budget
Excellent leadership, motivational, sales, negotiation, interpersonal, written
and verbal communication skills, planning, prioritization, problem solving,
decision-making and conflict resolution skills
You must be able to effectively manage others, direct, train, recruit and
develop a world class sales team
Can partner closely with senior-level clients – has a presence in the room
Develops concepts and collaborates with art directors to produce a very high
quality of advertising
You must have extensive experience and have a deep knowledge of
Publishing within the luxury industry and have longstanding client and
advertising agency relationships


