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[bookmark: example-of-market-access-manager-job-description]Example of Market Access Manager Job Description
Our innovative and growing company is looking to fill the role of market access manager. We appreciate you taking the time to review the list of qualifications and to apply for the position. If you don’t fill all of the qualifications, you may still be considered depending on your level of experience.
[bookmark: responsibilities-for-market-access-manager]Responsibilities for market access manager
· Through an in-depth understanding of the external NHS, healthcare environment and commissioner-provider interface, work with the franchise teams in the development of brand related Market Access (MAx) strategy
· Manages the implementation of health economics, market access and reimbursement strategies for prioritized products in local markets and health care systems
· Maintain and improve product value propositions, dossiers and supportive evidence after launch
· Provide tactical and technical support at the affiliate level for HTA reviews and market access related issue management during the entire product lifecycle
· Develop and propose creative but solid strategies and approaches to demonstrate the value of, and broaden access to our products in the region
· MoH as related to drug pricing, reimbursement, listing or other relevant policies
· Pricing & Reimbursement Authority
· HTA (Health Technology Assessment) Agencies
· Public market listing agencies
· Private market listing agencies
[bookmark: qualifications-for-market-access-manager]Qualifications for market access manager
· In collaboration with Medical, develop a publication plan to support key marketing objectives
· Manage marketing budget for promoted products in CIS
· At least one Nordic language, fluently English, good written and spoken language
· At least 5-7 years of working experience in the pharmaceutical environment, preferably min
· Experience from medical, sales, marketing (preferably more than 1 department)
· Strong and already established network in payor environment is preferred
