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[bookmark: example-of-management-marketing-job-description]Example of Management / Marketing Job Description
Our growing company is searching for experienced candidates for the position of management / marketing. If you are looking for an exciting place to work, please take a look at the list of qualifications below.
[bookmark: responsibilities-for-management-marketing]Responsibilities for management / marketing
· Possesses and fosters entrepreneurial spirit, resulting in high mutual accountability, nimble problem-solving, and unique, valuable market solutions
· Anticipates and breaks down cross-functional team barriers through clear communication and by working with functional managers to resolve issues together quickly
· Develops and maintains a team sense of passion, accountability and urgency through multi-year development projects
· Manages external partnerships – strategic agencies and technology partners
· Manages discretionary budget
· Direct supervision of 2 associates
· Responsible for the day-to-day activities and guidance of direct reports
· Builds a center of excellence for HNW marketing within the organization
· Supports, coaches, and leads a high performing team of client segment marketing associates
· Develops an integrated sales & marketing plan in close collaboration with distribution leadership, for FC, RIA and PB client segments, built on deep client insights
[bookmark: qualifications-for-management-marketing]Qualifications for management / marketing
· Ability to meet timelines in a fast-paced environment
· Proficient in data-processing/statistical software, such as SPSS, Tableau, QPSMR or equivalent
· Previous telemarketing and/or sales experience an asset
· Demonstrated interest in investment products, with previous similar work experience desired
· 10+ years of marketing experience in progressively responsible roles in including traditional marketing channels, web marketing, SEM, and marketing database campaigns
· Experience managing a marketing team and marketing budget including evaluating marketing efforts against bottom-line impact
